English summary

Steen & Strgm is Scandinavia’s leading shopping cée company. We specialise in
developing good places to shop and urban environmenin which people thrive. The year
has been marked by high investment activity and agpd increase in turnover in the group’s
portfolio of shopping centres.

The activities of the Steen & Stram group consishree areas: ownership, development and
commercial operation of shopping centres. The gisupsponsible for the development and
operation of 53 shopping centres in Scandinavigh€de, Steen & Strgm is whole or part owner
of 16 shopping centres in Norway, 10 in SwedenZamdDenmark.

Focused strategy has provided good results

The group’s strategy is to maintain a strong fomu¢eading centres located in attractive
shopping areas in Scandinavia. A vital elemenhis is the establishment of new shopping
centres, as well as developing existing ones.

Steen & Stregm reached a milestone in 2006 whemlrgm@ome passed NOK 1 billion. Growth
has been brought about by a general increase tal ianome and high investment activity.

The level of rentals in our properties average8 pér cent.

Highlights 2006

Steen & Strgm has carried out a number of majardtmaents during the year. The biggest
investments have been the purchase of the Mitti€igpping centre in Karlstad, a large plot in
Hyllie outside Malmg and Karl Johans gate 16C ifoQss well as Steen & Stregm’s 37.5%
ownership of a new company which owns a numbeenfrally located properties in @kern in
Oslo. The group has also made a number of substantestments in connection with the
completion of the Farmandstredet, Metro/Maxi, Isttem Torv, Arken, Bryggen, Allum,
Familia and Kupolen shopping centre projects.

Steen & Strgm’s position

Steen & Strgm is Scandinavia’s No. 1 in shoppingres. The board and the company’s
management intend to strengthen this position bgrmef a high, but responsible, level of
activity.

Sales statistics show that customers value the @mpsive modernisation, extension and
updating which Steen & Strgm has carried out amtittoes to carry out at many of our shopping
centres. We are also actively working to maintalovalevel of vacancies, good marketing and a
high level of commercial activity at all the shopgicentres.

Steen & Strgm seeks to actively develop shoppisgrtEions with many functions — so called
placemaking. The strategy behind this means takiwgde-ranging responsibility for developing
places which people find pleasant to be in and easyach.



